Search Ads

Generate sales, leads, or website traffic by placing your business in front of users actively searching on eFind for
products or services you provide.
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Getting Started

eFind Search Ads enable your business to connect with potential
customers actively seeking products or services like yours. By
displaying your ads alongside relevant search results, you can drive
targeted traffic to your website and achieve your marketing
objectives.

What Are eFind Search Ads?

eFind Search Ads are text-based advertisements that appear on
eFind's search engine results pages (SERPS) when users enter
gueries related to your offerings. These ads are designed to match
user intent, ensuring your message reaches individuals interested in
what you provide.

Why Choose eFind Search Ads?

. Targeted Reach: Connect with users actively searching for
keywords related to your business.

. Cost-Effective: Pay only when someone clicks on your ad,
optimizing your advertising spend.

. Measurable Results: Track performance metrics to refine
your campaigns and maximize ROI.

How to Create a Search Campaign on eFind Ads

1. Sign In to eFind Ads: Log into your eFind Ads account and
navigate to the '‘Campaigns' section.




2. Choose Your Campaign Goal: Select objectives such as
website traffic, lead generation, or sales.

3. Select 'Search Network': Opt for the Search Network to
display ads on eFind's SERPs.

2. Define Your Target Audience: Utilize eFind’s targeting
options to specify demographics, locations, and interests.

5. Conduct Keyword Research: Identify relevant keywords
that potential customers might use.

6. Create Your Ads: Craft compelling ad copy with clear
headlines, descriptions, and calls-to-action.

7. Set Your Budget and Bidding Strategy: Determine your
daily budget and choose a bidding approach that aligns with
your goals.

s. Review and Launch: Preview your campaign, make
necessary adjustments, and launch it to start reaching your
audience.

Tips for Effective Search Ads

. Use Relevant Keywords: Ensure your keywords align with
user search intent.

- Write Compelling Ad Copy: Highlight unique selling points
and include a strong call-to-action.

. Optimize Landing Pages: Direct users to pages that deliver
on the ad's promise and provide a seamless experience.



. Monitor and Adjust: Regularly review performance metrics
and refine your strategy accordingly.

Need Assistance?

For further guidance, visit the eFind Ads Support Center or contact
our support team. We're here to help you succeed!




FAQs for eFind Search Ads

What is eFind Search Ads?

eFind Search Ads is a targeted advertising platform that allows
businesses to display text-based ads within the eFind search
results. These ads appear at the top or bottom of relevant search
pages, enabling businesses to reach potential customers actively
searching for products or services.

How does eFind Search Ads work?

eFind Search Ads operates on a pay-per-click (PPC) model.
Advertisers bid on keywords relevant to their offerings, and when
users search for those terms, the most relevant ads appear. The
ranking of ads is determined by a combination of bid amount, ad
guality, and relevance to the search query.

What types of ads can | create on eFind Search Ads?
You can create:

. Text Ads: Simple, concise ads with a headline, description,
and URL.

. Call Ads: Ads encouraging users to call directly from the
search page.

. Product Ads: Ads showcasing specific products with images,
prices, and details.

. Location-Based Ads: Ads targeting users based on their
geographic location.



Who can use eFind Search Ads?

eFind Search Ads is suitable for small and medium-sized
businesses, large enterprises, e-commerce companies, service
providers, content creators, and agencies managing campaigns for
multiple clients.

What targeting options are available?
eFind Search Ads provides a range of targeting options, including:

. Keyword Targeting: Ads triggered by specific search terms.

. Location Targeting: Focus on specific cities, regions, or
countries.

. Device Targeting: Reach users on mobile, desktop, or
tablets.

. Demographic Targeting: Tailor ads by age, gender, income,
or interests.

. Time-Based Targeting: Show ads during specific hours or
days.

How does eFind prioritize user privacy?

eFind Search Ads follows a privacy-first approach, using
anonymized and consent-based data for ad targeting. Unlike other
platforms, eFind avoids intrusive tracking practices, ensuring
compliance with global privacy regulations and building trust with
users.

What are the benefits of using eFind Search Ads?

- High Intent Audience: Reach users actively searching for
your products or services.



- Al-Driven Optimization: Smart bidding and targeting for
better results.

. Cost-Effective: Flexible budgets and a pay-per-click model
ensure efficiency.

. Transparency: Real-time analytics to monitor performance.
. Privacy-Centric: Build trust with privacy-conscious users.

How much does it cost to run eFind Search Ads?

eFind Search Ads operates on a PPC model, where costs depend
on the competitiveness of keywords, ad relevance, and bidding
strategy. Advertisers can set daily budgets, maximum bids, and
campaign-level spending caps to suit their needs.

Can | track the performance of my search ads?
Yes, eFind Search Ads provides comprehensive analytics,
including:

. Impressions and Clicks: Measure how often your ads are
shown and clicked.

. Click-Through Rate (CTR): Evaluate ad engagement.

. Conversions: Track specific actions taken by users, such as
purchases or form submissions.

. Keyword Performance: Identify top-performing and
underperforming keywords.

. Return on Investment (ROI): Assess campaign profitability.

How does ad ranking work on eFind Search Ads?
Ad ranking is determined by:



. Bid Amount: How much you’re willing to pay per click.
. Ad Quality: Relevance and performance of your ad.

. Landing Page Experience: Quality and relevance of the
destination page.

. Expected Click-Through Rate (CTR): Likelihood of users
clicking on the ad.

How do | get started with eFind Search Ads?

1. Sign in to your eFind Ads account or create one at
ads.eFind.com.

2. Click "Create Campaign" and select the "Search Ads" format.
3. Choose your target keywords and audience settings.

. Write your ad copy and upload extensions, if needed.

5. Set your budget and bidding strategy.

6. Launch your campaign and monitor performance through the
dashboard.

Does eFind Search Ads support ad extensions?
Yes, eFind Search Ads supports a variety of ad extensions,
including:

. Site Links: Add links to specific pages on your website.

. Callouts: Highlight key features or offers.



. Location Extensions: Show your business address and
directions.

. Call Extensions: Add a clickable phone number.

. App Extensions: Promote app downloads directly from the
ad.

Are there any restrictions on the content of search ads?
Yes, eFind Search Ads adheres to strict content guidelines to
ensure ethical and legal compliance. Prohibited content includes:

. Misleading or deceptive advertising.

. Restricted products or services (e.g., tobacco, firearms, illegal
substances).

. Hate speech or offensive material.

Refer to our Advertising Policies for full detalils.

How can | optimize my eFind Search Ads for better
performance?

. Use specific, relevant keywords.
. Write clear, compelling ad copy with strong calls-to-action.

. Optimize your landing pages for speed, relevance, and user
experience.

. Monitor performance metrics regularly and adjust bids and
keywords as needed.



. Use A/B testing to refine your ad content.

How can | contact support for eFind Search Ads?
Our support team is available to help via live chat 24/7 on the eFind

Ads platform, email at support@efind.com, or through the Help

Center at help.ads.eFind.com.




